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MONROE'S MOTIVATED SEQUENCE 
ORGANIZATIONAL PATTERN
 

This design works best for action speeches. It is very effective for many purposes.  It is similar to the problem solution pattern, but ends with more emphasis upon how action can be taken to actually help the solution come true or solve the problem presented. Television commercials, infomercials, telemarketers, and the basic sales pitch often follow this pattern. 

The Five Steps Include: Attention, Need, Satisfaction, Visualization and Action.  
	OUTLINE WORKSHEET MOTIVATED SEQUENCE DESIGN  

	

	SPEECH TITLE

	

	Name:

	General Purpose: 

	Specific Purpose: 

	Time:

	

	I. Introduction

	A. Attention Material (focus attention on problem): 

	

	B. Tie to Audience:

	

	C. Credibility Material: 

	

	D. Thesis & Preview: 

	

	(Transition into Body of Speech)

	II. Body

	A. Main Point #1 -- Need

	
1. (Statement of Need for Action) 

	

a. (Description of Problem) 

	

b. (Signs, Symptoms, Effects of Problem)

	

c. (Example, Narrative, or Testimony)

	

	
2. (Importance of Problem) 

	

a. (Extent of Problem) 

	

b. (Facts/Statistics) 

	

c. (Expert Testimony) 

	

	
3. (Who is Affected) 

	

a. (Facts/Statistics) 

	

b. (Example/Narrative) 

	(Transition into Main Point 2)

	B. Main Point #2 (Present Solution that Satisfies Need) 

	
1. (Description of Solution)

	

a. (How Solution Satisfies Need) 

	

b. (How Solution can be Implemented)

	
2. (Plan of Action) 

	

a. (Step 1 of Plan) 

	

b. (Step 2 of Plan) 

	(Transition into Main Point 3)

	C. Main Point #3 (Visualize Results)

	
1. (Describe Expected Results of Action) 

	
2. (Describe Consequences of Inaction)

	(Transition into Conclusion)

	III. Conclusion

	A. Brakelight:

	B. Summary: 

	C. Tie Back to Audience:

	D. Concluding Remarks: (Call for Action!) 


 (Adapted from: Osborn & Osborn, 1997)
