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I. POLICY:
 

A. The University of Colorado at Colorado Springs students, staff, and faculty are 
responsible for creating the best possible community for teaching and learning. 
One aspect of that responsibility is the publication of clear alcohol policies. 

 
B. The information presented in this document will help you understand what the 

policies are and also help you meet the standards of the policies by providing 
relevant guidelines for implementing University requirements. 

 
C. In addition to the policies and guidelines detailed below, all members of our 

community should realize that education, training, and treatment programs are 
available through Student Support Services (student education and treatment), 
Benefits Office (faculty/ staff education and treatment) and Department of Public 
Safety (event guidance and training). 

 
D. In a university, most of our approaches to problems are, and should be, positive 

and educational. Because of this, it is expected that members of the campus 
community will comply voluntarily. The community should be aware, however, 
that the University will take action when its policies on the use, possession, 
distribution, and sale of alcohol have been violated as detailed in these policies. 
The University will also cooperate with local, state, and federal authorities in the 
detection and prosecution of alcohol related defense. 

 
II. AUTHORITY FOR CAMPUS POLICIES: 
 

A. Authority for the creation of campus administrative policies is found in the Laws 
of the Regents, 1990, which states:   Article 14: Section B3A&B, Section B4, 5, 
&6.  

 
 Article 14: Section B. 3 A&B   
 1. The chancellor of each campus shall adopt, in accordance with University  

 policy  and applicable external law, regulations and procedures governing  
 the use of University grounds, buildings, and facilities on that campus.  
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   2. Such regulations shall include provisions to prevent interference with  
  University functions or activities. 

 
 Article 14: Section B. 4 

 
B. While on University property, persons who are not students or employees  of the 

University shall adhere to the standard of conduct applicable to University 
students, as provided in section 7.B.3 of these Laws, and shall abide by University 
regulations. 

 
  Article 14: Section B. 5

 
C. All persons on University property must identify themselves upon request  of a 

University employee who reasonably suspects that the person has committed, is 
committing, or is about to commit a crime or a violation of a University rule or 
regulation. 

 
   Article 14: Section B. 6A

 
 D. Properly authorized  
  
III. PURPOSE:
 
IV. DEFINITIONS: 

 
V. PROCEDURES:
 

A. University Events 
 

1. University events are defined as any event that utilizes University funds, 
University facilities, or has mandatory attendance requirements for either 
class or employment. 

 
B. Alcohol Policies 

 
1. The policies listed below apply to the University of Colorado at Colorado 

Springs campus and to UCCS sponsored activities at off-campus locations. 
Administrators, alumni, faculty, guests, staff, and students must adhere to 
all applicable state and local laws and University regulations related to the 
sale and use of alcoholic beverages. Those persons or organizations 
making decisions that control the service of alcoholic beverages are 
responsible for compliance with applicable laws and University policies. 

C. Most Common Laws Related to Alcohol Use and Sale 
 

1. The sale of alcoholic beverages is prohibited except in designated areas, at 
times and dates licensed by the Colorado State Department of Revenue.  
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2. Persons under 21 years of age cannot legally possess or consume any 

alcoholic beverage, which includes malt (6 percent beer), fermented malt 
liquor (3.2 percent beer), or vinous or spirituous liquor. The furnishing of 
alcoholic beverages to underage persons is prohibited. 

 
3. No person under legal drinking age nor any obviously intoxicated person 

shall be furnished, served, or given an alcohol beverage. 
  

4. Alcohol cannot be consumed or carried in open containers on any street, 
sidewalk, alley, automobile, or unauthorized public area. 

 
5. The cost of admission to an event may not include alcoholic beverages. 

Alcoholic beverages must be purchased separately. 
 

D. University Requirements for Serving Alcohol 
 

1. Alcohol may not be served unless non-alcoholic beverages (in addition to 
water) and food also are served. Food and non-alcoholic beverages must 
be available in sufficient quantities without cost if alcohol is served at no 
cost. 
   

2. When events last two hours or more, service of alcoholic beverages must 
stop one-half hour before the close of the event. 
 

3 Evidence providing legal age may be requested of the alcohol consumer. 
The burden of proof for showing legal age is on the alcohol consumer. The 
event manager is responsible for assuring compliance. 

 
E. Specific University Requirements for Serving Alcohol 

    
1. At any event on the Colorado Springs campus where alcohol is served 

(whether sold or given away), the following policies must be observed: 
 

2. Alcoholic beverage sales revenue may not be used as a primary form of 
fund raising on campus. 

 
3. Alcoholic beverage sales are limited to the University Center food service 

area (cafeteria/ pub), which is properly licensed for 3.2 fermented 
beverages. This area is licensed to the University food service contractor, 
and all sales must be coordinated, handled, and supervised in accordance 
with their license. All profits or losses will  be retained by the 
concessionaire. The only exception is where a special events licensed has 
been obtained and specifies another approved location. 
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4. Event sponsors must have prior approval for the service of alcoholic 
beverages at special events.  Event approval forms are available at the 
University Center, Office of Student Life and the Department of Public 
Safety. Regular and ongoing events where alcoholic beverages are served 
and/or sold, may submit one request for a permit for the academic year. 

 
5. Event sponsors are responsible for providing their own event manager as 

defined in this document under the ALCOHOL SERVICE section. 
 
6. Off campus events where alcoholic beverages will be sold, are required to 

be held in a location that meets University liability and insurance 
requirements. Off campus locations must be supported by appropriate 
insurance and liquor licenses. Proof of such insurance and licenses may be 
required at the time the UCCS Alcoholic Beverage Permit is submitted for 
approval. 

 
F. Appeals Procedure 

 
1. Any time approval for a campus event is denied, the group wishing to 

sponsor the event may petition the Director of Public Safety, 593-3111. 
Petitions for appeal must be received by the Director of Public Safety 
within three working days of the receipt of notice of any official whose 
approval is required has denied the request. 

   
2. The Director will then assemble a committee of three: 

 
   a. The Director of designee 
   b. The Director of the University Center or designee 
   c. A student appointed by the UCCS Co-Executives 
 

3. The committee will review the petition, gather information as necessary, 
assess the costs, benefits, and risks associated with the proposed event, 
and render a final decision. Final approval for the event will be given only 
if two (2) of the three (3) committee members vote in favor of the event. A 
decision by this committee will be rendered within three working days of 
the receipt of the appeal.  

 
G. Guidelines for Distribution and Advertising  

 
  1. General 
 

a. Encourage those who drink to drink responsibly. Respect the 
decision of those who decline to drink. Also, encourage others to 
respect the decision of those who choose not to drink. 
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b. Acknowledge alternatives to alcohol in planning, advertising, and 
conducting events. 

 
c. Make accurate information about use and abuse of alcohol 

available to both drinkers and to anyone serving alcohol. 
 
d. Do not provide excessive amount of alcohol, even if the alcohol is 

provided free by a sponsor or co-sponsor. 
 

 e. Never make alcohol the force of an event. 
 
  2. Alcohol Service 
 
  a. Event Manager 
 

1. Is someone who will assume responsibility for  supervising 
the event and assuring compliance with the campus alcohol 
policy, is at least 21 years of age, will be present at all 
times during the event, and is not allowed to consume 
alcoholic beverages either before or during the event. 
Anyone serving alcohol at an event must be at least 21 
years of age for events at which malt (6 percent beer), 
fermented malt liquor (3.2 percent beer), or vinous or 
spirituous liquor will be consumed. 

 
   b. Composition of Group 
 

1. Colorado law states that persons under 21 years of age not 
be furnished, served, or given alcoholic beverages. The age 
of attendees will significantly influence what procedures 
will be required to ensure compliance with the law. 

 
   c. Event Location 
 

1. The approved event location must be contained within a 
specified space. Alcoholic beverages must be served, 
consumed, and controlled within the stipulated location 
space. Under no circumstances are alcoholic beverages to be 
allowed outside the approved event location. 

   
  3. Distribution and Use 
 

 Specific recommendations/requirements for service to ensure  
   compliance with the UCCS campus policies and applicable laws at 
   large events are: 
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a. Put the burden of proof for showing legal age on the person being 
served. Check picture IDs at distribution. The most useful 
identification for this purpose is a valid driver’s license or the State 
ID card issued to non- drivers by the Department of Motor 
Vehicles. 

 
b. Allow only persons of legal drinking age to attend the event. 
 
c. Serve each person only one drink at a time. 
 
d. Use wrist bands or an ink stamp to stamp the hands  of all persons 

who are of legal drinking age. 
 
e. Have the event manager and other responsible people mingle with 

the crowd to watch for underage persons who are consuming 
alcohol. 

 
f. Limit alcohol consumption by punching a hole in the admission 

ticket with each serving and limiting the number of holes allowed 
per ticket. 

 
g. Control access to the event and/or alcohol distribution area for 

outdoor events. 
 
 4. Advertising 
 

a. It is suggested that advertisements should include a statement in 
which responsible use of alcohol is encouraged or the choice not to 
drink is supported. Examples: “Don’t drink and drive.”  “Non-
alcoholic refreshments available”, “Don’t abuse alcohol”, or “If y 
you use it, don’t abuse it”, etc. 

 
   b. Promotion of alcohol or of activities at which alcohol will be  
    consumed should not encourage any form of illegal use, misuse, or 
    over-consumption, nor place emphasis on quantity or frequency of  
    use. 
 

c. Advertising should emphasize activities, other than the 
consumption of alcohol, as the primary purpose of the event. 
Terms such as bash”, “chug-a-lug party”, etc. That denotes 
irresponsible behavior is considered inappropriate and will not be 
allowed. 

   d. Advertising should not associate consumption of alcohol with the  
    performance of tasks that require skilled reactions (e.g., athletic  
    activities, operation of motor vehicles, use of machinery, etc.). 
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e. Advertisements for these events should be sensitive to social 
concerns such as sexism, racism, and ethnocentricity. 

 
VI. RESPONSIBILITY:

 
 
 VII. HISTORY:
 
 
 VIII. ATTACHMENTS:
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


